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Democracy and politics in general, is in a constant state of flux, re-defining and evolving 

into new forms. This exerts an influence on the nature and value of relationships between 

politics and publics. A plethora of different external supporting actors are shaping the way 

that politics is projected and presented. There are also new political actors, parties and 

movements that are fundamentally challenging the way politics is practiced and political 

relationships that are being created, such as has been witnessed recently with BREXIT, 

Donald Trump and right-wing parties across Europe.  

Previously the Political Marketing Forum has been focusing on Russian, East-European and 

Eurasian topics in the first two editions (University of Illinois, USA, 2012; Budapest, 

Hungary, 2013) and political marketing theory and practice in the third (Bucharest, 

Romania, 2014), the fourth on tradition and innovation within the political marketing 

discipline (Uppsala, Sweden, 2015) and political marketing in a changing world: global, 

regional and national dimensions in the fifth (St Petersburg, Russia, 2016). 

Now the Forum is now aiming at exploring a wider spectrum of different political times and 

spaces. The aim is to explore if there is a risk when mainstream politics and politicians 

become too detached from the wants and the needs of the public, and especially after success 

in elections. Representatives of different groups in society, such as NGO's, front and 

pressure groups, consultants and political strategists, and opinion leaders are not always 

capable to fulfill those public expectations and demands. 

The Political Marketing Forum 2017 (PMF 17) contributes to the process of political life in 

global society by creating dialogue among scientists, politicians and NGO's. PMF 17 will be 

devoted to the engagement of all stakeholders of political marketing process 

and collaboration among them. There is an urgent necessity to study the current situation 



and retain a strong and interactive communicational link that is vital for all parties in a 

vibrant, yet positive democratic society. 

We encourage strong contributions and perspectives on how practice in creating and 

maintaining political relationships is shaping the exchanged political value and on the 

modern means of capturing and delivering value meaning. 

Complementary to the classic purpose of the Forum which is to join and bridge political 

marketing experiences from various societies and elections, different views and opinions, 

and discussions on possible new paths to take the theory and practice of political marketing 

is of great interest in the 2017 event. Understanding the role and nature of political 

relationships is the essence of grasping political value. The propagation and communication 

of politics through the exchange paradigm and campaign strategies are good avenues for 

comprehending the issue. 

The 2017 Political Marketing Forum is greatly honoured to host Professor Bruce Newman, 

renown academic, practitioner and author, the editor-in-chief of the Journal of Political 

Marketing, as the event’s keynote speaker. 

 

The topics of the Forum are also open to: 

- Modern techniques of reaching political audiences. 

- Emerging political market research and intelligence tools. 

- The impact of political organizations changing nature and paradigm on campaigning and 

elections. 

- Identifying disconnects between political marketing theory and practice.  

- Managing political relationships across borders.  

- Protest, conflict and discontent vs. political campaigning. 

- Voting behaviour, campaigning and trends in elections. 

- Political challenges in the USA, preparing for post-Obama years. 

- Power politics in post-soviet societies. 

- Leadership, charisma and political trust. 

- International political propaganda in 21st century. 

- National identities, global citizens and welfare dependent individuals. 

- The role of political marketing professionals – past, present and future. 

- Study cases on electoral strategies around the globe. 

- The future of political marketing in academia and politics.  

- Foreign involvement in domestic politics.  

- Political marketing’s ‘colonisation’ of new political environments. 

 



Selected papers will be peer-reviewed and published in a special issue of the Journal of 

Political Marketing.  

 

PMF 2017 is organised by Communication Faculty of Turiba University with support 

from the Friedrich Ebert Foundation. 

Deadline: Please submit your abstract by May 1
st
.  

Dates of the Forum: August 2-5, 2017. 

Location: Riga, Latvia. 

Organiser: Turiba University (www.turiba.lv) 

Contact: Andris Petersons - Andris.Petersons@turiba.lv   

Event page: www.facebook.com/PoliticalMarketingForum   

 

Enjoy Riga. Riga is a culture capital of Baltics and an architectural pearl. There is an 

excellent chance to explore it personally! For the first impression, please visit: 

https://www.liveriga.com/en/  

Study trip to Soviet Bunker in Ligatne. You will experience the Soviet Heritage during 

the seminar on the second day of PMF in Ligatne, 70 km from Riga. Information about 

venue: http://www.visitligatne.lv/padomju-slepenais-bunkurs?lang=eng  

 

Accommodation. There are many options to stay in Riga during the PMF2017 starting with 

the prominent Hotel Bergs, the modern Neiburgs Hotel, the excellently facilitated Albert 

Hotel, the solid Radi un Draugi (very popular among senior Latvians from abroad), the 

Radisson Blu Elizabete hotel (designed and managed after the one standard around the 

world with some Latvian features) and ending with the democratic Best Hotel situated 7 km 

from the Riga Airport, 4 km from the city centre and 1,2 km from Turiba University. 

You can reach the Campus of Turiba University in 10 minutes from the city centre on train 

or in 15 minutes on taxi. 

If you have an interest to stay in the Turiba Hostel just 100 meters from the conference hall, 

you should contact:  

Iluta Ernstsone: E-mail: hostel@turiba.lv  Phone: +371 67617543 

 

Previous Events: 

June 13-15, 2012 – “Political Spaces in Eurasia: Global Contexts, Local Outcomes”, 

University of Illinois, Champagne-Urbana. 

 
July 25, 2013 – “Political Spaces in Eurasia: Global Contexts, Local Outcomes,” Budapest 

Political Communication Forum – Budapest College of Communication and Business. 
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July 24-25, 2014 - “Exchanging Political Value: Theory, Practice and Reporting of Political 

Marketing,” The Romanian Political Marketing Association, Bucharest 

 

August 13-14, 2015 - "Old and New: Tradition and Innovation Within the Political 

Marketing Discipline," Uppsala University, Uppsala.  

 

July 20-23, 2016 – “Political Marketing in a Changing World: Global, Regional and 

National Dimensions”, St. Petersburg University, Russia. 


